@5/} EXPORT PROMOTION COUNCIL FOR HANDICRAFTS

“EPCH HOUSE” POCKET-6 & 7, SECTOR-C, L.S.C., VASANT KUNJ, NEW DELHI-110070
Tel: 91-11-26135256 Email: mails@epch.com
Fax: 91-11-26135518, 26135519 Web: www.epch.in

PRESS RELEASE

EPCH INTRODUCING NEW LOOK TO INDIAN HANDICRAFTS & GIFTS
FAIR AS “IHGF DELHI FAIR AUTUMN 2014” VIGOROUS PUBLICITY
CAMPAIGN IN PROGRESS

New Delhi — April 28, 2014 -- The Export Promotion Council for Handicrafts [EPCH], organizers of
Asia’s largest fair known as Indian Handicrafts & Gifts Fair, has decided to introduce a new look to
its 18 years old Handicrafts & Gifts fair as “IHGF-Delhi Fair —~Autumn 2014 with new addition of
product categories and larger area. This show, the only one of its type held in Asian Continent has
been known as “One Stop Sourcing Event” for International buyers, said Mr. Rakesh Kumar,
Executive Director - EPCH.

Another uniqueness on this show will be that all exhibitors are manufacturers and exporters from
Pan India basis. Visitors are from all continents of the world. These trade visitors are
predominantly buyers, buying houses, departmental stores, chain stores, designers, interior
decorators, retailers, importers, distributors, mail order houses, wholesalers, boutique owners,
fashion designers etc. and Indian big retail houses.

EPCH has launched publicity campaign in overseas markets like USA, Canada, Europe and Asian
Continents to create awareness amongst overseas community worldwide. Apart from releasing
advertorials in leading magazines across the globe, publicity campaign in different way has also
been initiated by the Council as stated by Mr. Kumar, Executive Director — EPCH.

Promotion during International exhibitions and fairs is one of the strategies of publicity
campaign. Hong Kong is known gate way to source products by the importers worldwide. A large
number of importers, wholesalers are travelling to Hong Kong and China from 20t to 30tk April,
2014. To create awareness of new look of IHGF — Delhi Fair Autumn 2014, EPCH has launched
publicity campaign at Hong Kong and China during above period, elaborated by ED — EPCH.

EPCH is expecting a huge impact of the publicity campaign being undertaken in terms
of increase in visit of buyers during “IHGF Delhi Fair - Autumn 2014” to be held from 14 -
18 October, 2014 at India Expo Mart & Centre, Greater Noida.

Though the name of the show sounds to be general in nature yet for the last few years, show has
been re-segmented into large product categories of Home + Fashion and Life styles products. The
widened product categories are Houseware, Bathroom, Garden Ornaments, Lamps and Lighting,
Furniture, Home Furnishing, Carpets, Fashion Jewellery, Festive Décor, Spa and Wellness,
Decorative Articles & Giftware, Sports Goods, Sustainable products, stationary, Luggage, Pet
Accessories, Ethnic crafts, Arts and Frames, Home Textiles and Visual Merchandising Articles.

The leading buyers from America, Europe, Far East, Central Asia, Africa, Latin America, China will
be sourcing their requirement at this fair. Regular buyers will find most of the products
distinctive and popular and are of the view that Indian products have a ready demand in their
country.



Handicrafts exports registered an increase of 38.22% in Rupee terms and 24.25% in dollar terms
during 2013-14 over the previous year. The exports during the financial year 2013-14 is Rs.
24,837.48 crores, said Mr. Rakesh Kumar, ED-EPCH.

EPCH -- an apex body for promotion and export of handicrafts products from India to the world
market -- has since evolved an integrated and comprehensive policy which revolves around
development of new product lines, new designs, improvement in technology and aggressive
marketing as well as exploration of new markets.

For more information, please contact :
Mr. Rakesh Kumar — Executive Director — EPCH - 9818272171



Uy fa=ia

SUHITT Y @ ¢ ARG AU TF IUER Fel & JT §7 H g Jid,
I &1 ¢ ‘3ETASIUG el AT eRE 2014’ & SIRGR AR 3fAare

TS feooll- 28 30 2014- TR & TIW T3 AT HRAT EdAT TT 3USR A & JRASTh & Aed g GadeT
oRkvg ($diTa) A 3Ua 18 A U &EdfIed Td 3UsR Aol IMSUTSAIUG-Geal AoT- WG 2014’ B AT UG
AT 3R 92 &7 F AT b G TP a1 & & @ &

diiTg & FREN AeUd AT THY FAR F gdran, oA A" # WS 3US Re B Aber I A

g o & v IR RAAwar Ig Gl 6 s |l ugde ¥ HRAT YR W 3cures AR AAEE . 3mige
3Ed gfaar X & FEfgul @ RRed . F IWigs [ART &7 § TleeRr, a0 W, Bucded @Y, U w9,
fEameer, ORI SPRE, Fe AUy, HATAD, [Aa¥d, Ao 3 @54, Uh AU, gée Arfersn, e Bagar

SUiT & PR s A $aAR & e, SUTa F gfaar X & aomt 7 Hisg fac waert & &g ST
tar T & v TgF Usg ARSI, FaeEr, W AR s Fedel & gl et # var sifdae gw R §
38 el gfadr R # 3ol ufFema & faeius e SR e 3R 3ol e @ YuR 3ida= o aRue & 3R
q & fepam o @

FEIGRT fAged a 30 gamn, SaEy vedfaar 3R A & e dicaea yar 31fdemea i oEfaat § @ e &
FIITEhIIT AT IR A ATl & T I Scurel & JARIGR & F H AT STl &, AT AR Uleh eamaiRat 6 v
IS AT 20 ¥ 30 3 2014 & g gorepier 3R DT H AT FT W[ E. STATT F IMETISTH F AT & b YAR
3R SRR AT a7 e & fIT b 3afY & SR gereior 3R O # var A & fham &)

IMBTTSTE ol Aell- ARG 2014’ 14 F 18 IFCaR 2014 ¥ I Awar & 33 voaur @ & 3maAfaa fear s
W 3. Uity & 35l & 76 Tl o @ SN UaR 3fRAE & IRT 5@ o 3 3moiget & gear # @l geladl
T,

TIeNifh 38 AT 1 ATH WA & o9l & T o Wod oo arel # 38 M & dF 7 had 3R dhend & a3
Scurel ATt A fafad X f&am am=r & 5@ M A 3 3cual B UG [RAT SUIN- FISHAIR, SIUTH, Fofrar
Farge, ofg 3R dM3e, BeleR, 81 BT, B, Hhad Sdoll, 3cad Farae, T7 3R Fared, Faadl a&qu 3R
3UER & I, Wl T, SEdIfod 3cuTe, TUAAA, THT I [TAT, UTeld, Terddh A, garda Rieu, afed were




39 A # AR, U, g qd, AL TR, ke, dftd 3@Rer 3 99 @ #%w w0 ¥ @lceR 3
HTaRIHAT3 H gfd & forw 38 A F Repd HLT.

afaa @leert & e 3fAwer AR 3R el scure FelEl. sad & AP B 91T § 6 JARAT 3curer &
3% &M H TP FT .

A [HY FAR F Fel, 2013-14 & R WS a§ H o # ey AAd # 3ferk & TG # 24.25% afh
TUA & N H 38.22% gig gof & 3. T a§ 2013-14 & N WS a¥ & Jorar & AT 24,837.48 S5 39
PT EIT

sOeliTT- 4 9ok & HRAT &5 dley 3curel & a9 3R [aTd & gegrar 23 & fov v oY Pem §- Sadhr
Thipd 3R cUS Afd AT 3curg aTsal & e, A B, TP # Faua 3R 3w Auee & @y & av
ISR & =0T W Hhied .

AN [THA FAR, ISR Ages- Shfea +91-9818272171



